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Journals). Journal of Gastronomy, Hospitality and Travel, 2024, 7(1), 347-
355.
29 Toprak, M., & Sahin, G. G. (2024). Deneyimsel Pazarlama: Otel Isletmeleri
Uzerine Bir Arastirma. Isletme Aragtirmalar: Dergisi, 16(1), 447-464.
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book), Atilim Universitesi, (2009).
o5 Guzel Sahin, G., Turkiye Turizminde Degisim ve Doniigiim (Changes and
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26 Guzel Sahin, G., Tuzlukaya, S., Saglik Turizmi (Medical Tourism), Siyasal
Kitabevi, (2013)
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27 Gelistirme, Turizm Isletmeleri Perspektifinden Orgiitsel Davranis, (442-467),
Detay Yaymcilik.
Giizel Sahin, G. (2023). Insan Kaynaklar1 Yonetiminde Isveren Markas.
28 Uluslararas1 Perspektifte Turizmde Insan Kaynaklart Y&netimi, Detay
Yayincilik.
29 Guzel Sahin, G., Tuzlukaya, S., Saglik Turizmi (Medical Tourism), Siyasal
Kitabevi, (2017)
30 Guzel Sahin, G., Tuzlukaya, S., Saglik Turizmi (Medical Tourism), Siyasal
Kitabevi, (2020)
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Turizmde Dijitallesme ve Akilli Turizm Uygulamalar1 (2024) (Proje

4 Yriitiicii)

5 Universitelerde I¢sel Markalasma (2013) (Proje Yiiriitiiciisii)

6 Tiirkiye’de Miize Turizmi, Atilim Universitesi (2012) (Proje Yiiriitiiciisii)
7 Tiirkiye’de Saglik Turizmi, Atilim Universitesi (2011) (Proje Yiiriitiiciisii)

CONFERENCE PRESENTATIONS

Guzel Sahin, G., Marketing Turkish Culinary Tourism: Using The Tastes of
The Traditional Turkish Cuisine, IMDA 23. World Business Congress, (2014),
pp. 258-285

Guzel Sahin, G., Innoative Marketing Strategies in Museums, “International
Conference on Management and Busines Innovation”(2013),pp.128-133

Guzel Sahin, G., Slow Cities in Competitive Tourism Marketing, International
Conference on Advances in Hospitality and Tourism Marketing and
Management, (2011), s.237-242

Guzel Sahin,G., Tuzlukaya, S., Karakoc, G., The Competitiveness of Medical
Tourism in the Periphery Countries: Turkey’s Growing Niche Market, “ V.
International Tourism Congress”(2011) pp.91-92.

Glizel Sahin, G., The evaluation of Service Quality in Sustainable Tourism in
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Sum of times cited without self-citations

(IS1 Web of Science): 4

H-index (1SI Web of Science): 1

COURSES GIVEN

1

TOUR 208 TRAVEL INDUSTRY

2 TOUR 308 MARKETING IN HOSPITALITY ENTERPRISES

3 TOUR 307 FOOD PRODUCTION

4 TOUR 310 FOOD AND BEVERAGE MANAGEMENT

) TOUR 406 TRENDS IN GASTRONOMY AND FOOD &BEVERAGE INDUSTRY
6 TOUR 310 MENU PLANNING

7 TOUR 209 RECREATION AND LEISURE MANAGEMENT

8 TOUR 211 TOURISM PLANNING AND SUSTAINABILITY

9 TOUR 413 EVENT PLANNING AND MANAGEMENT

10 TOUR 424 CATERING AND BANQUET MANAGEMENT
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1 Deneyimsel Pazarlama: Otel Isletmeleri Uzerine Bir Arastirma (2023)

2 Siirdiiriilebilir Turizm: Elaz1§ Uzerine Bir Uygulama (2022)
Turizm Egitimi Alan Universite Ogrencilerinin Covid-19 Pandemi Siirecinde

3 Uzaktan Egitime Yonelik Bakis acilarmin Degerlendirilmesi: Ankara Ornegi
(2021)

4 Meniilerde Vejeteryan Ogelerin Bulunmasinin Tiiketicilerin Davranissal
Niyetine Olan Etkisinin Belirlenmesi (2021)

5 Diinyada ve Tiirkiye’de Sarap Turizmi: Ankara Sarap Turizmi Uzerine Bir

Aragtirma (2021)




Konaklama Isletmelerinde Gerilla Pazarlama: Ankara Ornegi (2020)

7 Konaklama Sektériinde Butik Otel Trendleri: Ankara Ornegi (2020)
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9 Ascilarin Mesleki Yeterliliklerinin Ise Alim siirecine Etkisi: Ankara’da
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Ankara [li Gastronomi Turizmi Gelismislik Diizeyinin Degerlendirilmesi
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14 4 ve 5 Yildizh Otellerde Yiyecek-Igecek Maliyet Kontrol Sistemi (2014)
Destinasyon Rekabetinde Miizelerin Pazarlama Stratejilerinin Turizm

15 Alaninda Calisan Akademisyenler Tarafindan Degerlendirilmesi: Ankara
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16 Yiyecek 1gecek Sektoriinde Iliskisel Pazarlama Uygulamalarmin Miisteri
Sadakati Uzerine Etkileri (2016)
Turizm Pazarlamasinda Sosyal Medyanin Rolii: Universite Ogrencileri

17 . .
Uzerine Bir arastirma (2014)
Destinasyonlarin Pazarlanmasinda Gastronominin Etkisi: Istanbul
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19 Hersey Dahil Sistemde Tiirkiye Gstronomi Turizmi Potansiyelinin
Degerlendirilmesi (2013)

20 Diinyada ve Tiirkiye'de sarap turizmi: Ankara sarap turizmi iizerine bir aragtirma
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Teror ve toplumsal olaylarin turizm talebi tizerine etkileri: Tiirkiye 6rnegi
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Saglik turizminde i¢sel pazarlama uygulamalarinin hizmet kalitesine etkisi
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24 4 ve 5 yildizli otellerde yiyecek - icecek maliyet kontrol sistemi: Ankara ili

Srnegi (2014)




